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DISCLAIMER

This investor presentation contains forward-looking statements. Statements that are not historical facts, including statements about our beliefs and
expectations, are forward-looking statements. These statements are based on current plans, estimates and projections, and therefore should not
have undue reliance placed upon them. Forward-looking statements speak only as of the date they are made, and we undertake no obligation to
update publicly any of them in light of new information or future events.

Forward-looking statements involve inherent risks and uncertainties. We caution you that a number of important factors could cause actual results to
differ materially from those contained in any forward-looking statement. Such factors are described in, among other things, our Annual Reports for
the yearended December 31,2019 available on our website at http://www.telekom.hu.

In addition to figures prepared in accordance with IFRS, Magyar Telekom also presents non-GAAP financial performance measures, including,
among others, EBITDA, EBITDA AL, EBITDA margin, and net debt. These non-GAAP measures should be considered in addition to, but not as a
substitute for, the information prepared in accordance with IFRS. Non-GAAP financial performance measures are not subject to IFRS or any other
generally accepted accounting principles. Other companies may define these terms in different ways. For further information relevant to the
interpretation of these terms, please refer to the chapter “Reconciliation of pro forma figures”, which is posted on Magyar Telekom’s Investor
Relations webpage at www.telekom.hu/investor_relations.
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2020 GUIDANCE: EBITDA CONFIRMED, CAPEXUPGRADED

YTD 2020 Targets 2020
2019 results (vs YTD 2019) (vs 2019) Targets 2021

HUF 316.5bn
REVENUE HUF 666.7bn (-3.2bn) Broadly stable Broadly stable
HUF 91.0bn Increase of Increase of
EBITDA AL HUF 197.6bn (-0.9bn) 19%-2% 1%-2%
1 HUF 48.5bn Up by around Broadly stable
CAPEX HUF 89.6bn (+14.8bn) 10% vs 2019
FCF 2 HUF 65.1bn H(l_J('; :’t':]";" Broadlystable [l Broadlystable
1 EXCLUDING SPECTRUM LICENSE FEES AND CAPEX RELATED TO RIGHT OF USE ASSETS
2 EXCLUDING SPECTRUM LICENSE FEES Guidance
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Q2 HIGHLIGHTS: SEAMLESS OPERATIONS DESPITE COVID-19

= Acceleratedfiberrollout: 2.2mn = Mobile broadband data usage up by = QOver HUF 2bnefficiency = Enhancing digital cooperationin
gigabitcapable access points over60%in Q22020 improvementdelivered through responseto COVID-19:
isational st -lini
= |aunch and gradualextension of = Enhancing digital distribution eroanisationatsireanining = 2 X 10GBextradata providedto
commercial 5Gservice channels = Agiletransformation underway all mobile customers

= Targeted voice and data offers for

most vulnerable members of the
51 O/O ((T)) 55 GB O O 1 50/0 society (doctors, the elderly,
Average monthly mobile r‘. students)

gigabitcapable network datausagein 2020 & lower headcount

= Safeguarding the wellbeing of
employees

Customers changing "
subscription plan using - Ag | Ie
the Telekom appin the ._-_-_n_._u.;" i '~ 3 crossfunctional

0 1st month following . working practices
service launch

10%
LI-‘ " LIFE IS FOR SHARING. WE CAN DO IT TOGETHER!

Servicelaunch




WIDE-RANGING AFFECTS OF COVID-19IN H1 2020

Affected areas H1 2020 trends

Cost savings = |owertravelcosts and other OPEX

] = Bandwidthupgradesinfixed BB; 2X10GB customer offer somewhat limited
Data traffic monetization

= Highermarketsharesin fixed BBand TV as well as improvementin customer

Customer base ; .
satisfaction

NN TN

Voice traffic Limited voice traffic monetization as most customers use unlimited packages

Bad debt = No significant deterioration to date

Roaming / visitor
revenues

Diminishing visitor revenues, roaming outpayments exceeded roaming revenues

Telecom tax = Higherfixed and mobile traffic generated additionaltax payments

Equipment / sales = Apriland May heavily impacted by diminishing domestic equipmentsales

SI/IT = Moderate public sector spending
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GROWING EBITDA AL TREND INTERRUPTED BY COVID-19

Quarterly revenue changes YoY (%) Quarterly EBITDA (AL)' changes YoY (%)
55 12.4
4.1
o0 0.2 . 3.6
' 1.1
-4.1 29 2.5
Q12019 Q22019 Q32019 Q42019 Q12020 Q22002 Q12019 Q22019 Q32019 Q42019 Q12020 Q22002
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(1)2019YoY quarterly changes reflect EBITDA excl. IFRS 16 developments to ensure comparability with the base period



REVENUES AFFECTED BY LOWER SI/IT CONTRIBUTION BOTH INQ2
AND H1 2020

Revenue YoY, Q22020vs Q22019 RevenueYTD, H12020vs H1 2019

VODIA VAN
HUF bn (2.2%) HUF bn (1.0%)
1.2 1.1
. .
1608 02 __. 2.8 __.
81 v
| 3165
22 ,
| | o
Q22019 Mobile service Fixedservice Equipment SIIT Other Q22020 H12019 Mobile service Fixed service Equipment SIIT Other H12020
= SI/IT revenues continued to decline YoY driven by lower level of project = Similar trends shaped revenue development Y TD as YoY

deliveries to the public sector = Temporary slowdownin datadriven mobile service revenue growth

= Telecommunication service revenues (esp. fixed)grew driven mainly by drivenby the 10GB data packages offered to customersin Q2; strong
higher datarevenue in both mobile and fixed businesses growthrecorded inH1

= Equipment sales uplift fully driven by exportsales
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INCREASE IN MOBILE SIMS SUPPORTED MODERATE REVENUE
GROWTH IN Q2 2020

‘000 B vom B Q22019
B Prepaid Blended Il 022020
I Postpaid
Prepaid
5550 57
M2M
Q22019 Q22020
Mobile data SIMs Mobile broadband usage (GB/month) Mobile voice usage
‘000 +4 60/ +60 0% Minutes per +10. 2 %o
month
3, 181 254

3,165

INTINTIN JIIIl

22019 Q32019 Q42019 Q12020 Q22020 Q22019 Q32019 Q42019 Q12020 Q22020 Q22019 Q32019 Q42019 Q12020 Q22020
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SUBSCIPTIONS AND BROADBAND ARPU GROWTH DRIVES
INCREASING FIXED LINE CONTRIBUTION

Fixed Voice, BBand TV ARPU

B Q22019
Il 222020

Fixed line multiplay residential subscribers

‘000
1,405 1,450

Fixed voice

3,494
3,579

3,301
3,292

B 3Play Fixed BB

;

Pay TV

Q22019 Q22020

‘000

O
‘00 OI @ Mmutes/month
1,372 1,271 1 191
1,368 - 1,256 1, 179 20 146 161
1,358 1,231 1, 158
v 1,209 1, 138
1,346 1,189 ! 1,122
s T T T = . S = = T -l S —‘ —‘ ‘ Sl
Q22019 Q32019 Q42019 Q12020 Q22002 Q22019 Q32019 Q42019 Q12020 Q22020 Q22019 Q32019 Q42019 Q12020 Q22020 Q22019 Q32019 Q42019 Q12020 Q22020
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LOWER INDIRECT COSTS OFFSET GROSS PROFIT DECLINE BOTHIN
Q1 AND H1 2020

EBITDA AL YoY, Q22020vs Q2 2019

EBITDAALYTD, H1 2020 vs H1 2019

HUF bn S HUF bn C0.9%)-

\
|

2Q2019 Gross profit  Indirect costs Other op. IFRS 16 impact 2Q2020 1H?2019 Gross profit  Indirect costs Other op. IFRS 16 impact 1H 2020
Income Income

= Gross profit affected by declining revenues (HUF 3.5bnYoY) Q1 affected by severance expenses causing a disproportional

= |ndirectcosts (excl. other operating income) decline attributable to distribution of indirect cost savings Y TD
lower employee-related expenses and other OPEX savings (such as = QOther operating income was lower by HUF 1.5bn YoY reflecting the
advisory and marketing costs) absence of real estate sales
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CAPEX GROWTH OF 2020 DRIVEN BY FIBER ROLL-OUT AND MOBILE
NETWORK MODERNIZATION

CAPEX AL (w/o spectrumlicenses)YTD, H1 2020vs H1 2019 | CAPEXAL (w/o spectrumlicenses), FY 2020

HUF b Up by ca. 10%
' @ Broadly stable (vs 2019)
89.6 (vs2019)
33.8
H12019 H12020 2019 Original guidance (2020) Current guidance (2020)
= CAPEXup byHUF 14.8bninH1 2020 dueto: = CAPEXguidance upgrade:
- EXF’?O,' 'te‘,j rolrout of fiber network and modernization = FTTHcoveragetoreachca25% more new access points than
activities in Hungary n2019

= Capitalization of TV content rights in Macedonia

= Different spending patternin H1 2020 compared tothe base
period
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= Commencement of the comprehensive mobile network
modernization (4G, 5G)



NET PROFIT UNDER PRESSURE MAINLY DUE TO HIGHER D&A AND
FINANCIAL CHARGES IN H1 2020

EBITDA, earnings, H1 2020

HUF bn

16.4

EBITDA D&A Operating profit Netfinancial result PBT Income tax Non-controlling interests

= D&A:slightly higher mainly on recently capitalized spectrum ® changevs H12019 (%)
= Financial result reaching normalized levels in Q2 2020 (unlikein Q1 2020, Forintdid not weakenversus the EUR further)

= Corporateincome tax decrease was driven by lower PBT, local tax payments were largely flat (in Hungary)
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(1) Positive change represents adecrease in case of D&A, financial results, income tax and non-controlling interests



H1 2020 CASH GENERATION COVERED INVESTMENTS (EXCL.
SPECTRUM) AND SEASONAL UPLIFT IN WORKING CAPITALAND

EBITDA AL and cash-flow, H1 2020

HUFon

91.0
67.7

58 4
54.2 -
508
EBITDAAL Working capital and Operating CF CAPEXAL excl. spectrum Lease and other FCF excl. Spectrum licenses FCF
other adjustments adjustements Spectrum license
) = EBITDA(AL)decline of 1% mainly dueto COVID-19
Change vsH12019(%)' = Working capital build of HUF 15.3bninline with seasonality

= CAPEXAL (excl. spectrum)increased by HUF 14.8bndueto higherinvestments into maintenance and the development of
the fiber network

LI_‘ u m LIFE IS FOR SHARING. = FCF excl. spectrumlicenses reached HUF 3.4bn, inline with H1 2019 3



For further questions please contact the IR department:

Zoltan Pandi RitaWalfisch
Head of Investor Relations Investor Relations Manager
Phone: +361481-7676 Phone: +361457-6084

e-mail:  zoltan.pandi@telekom.hu e-mail:  walfisch.rita@telekom.hu



NORTH MACEDONIA

Revenues

EBITDA AL

(MKD mn) (MKD mn)
(C2.9%)
' N | @
2,646
22 1 1,121
12 |
7 2,569 __ I
—— T T |
o ; —
Q22019 Mobile Fixed SIIT Q22020 Q22019 Gross profit Employee Other operating IFRS 16impacts Q22020
related exp. exp (net)
KPls (mObIIe/flxed VOIce/flxed BB/TV) = COVID-19 unfavorable impacting financial performance
Customer no. ARPU (MKD) .

Decline in mobile revenues reflects low tourism and fallout in prepaid

331 [ Q22019 revenues
o

Il 022020 = Fixed revenue decline stemming from promotional free content and

348 77 o
o1 dataallowance offers

YoY change

= Profitability impact mitigated by cost efficiency measures
= Positive fixed customer developments maintained
__ 55356 = Mobile customerbase reduction led by lower prepaid base



